Resources

1. International Code and subsequent related resolutions:
www.unicef.org/nutrition; www.who.int/nutrition; For quick access:
www.ibfan.org/site2005/Pages/article.php?art_id=52&iui

2. WHO/UNICEF Global Strategy for Infant and Young Child
Feeding, 2002 World Health Organization:
www.who.int/gb/EB_WHA/PDF/WHAS55/EA5515.pdf

3. The Lancet, Child Survival series, incl. “How many deaths
can we prevent this year?” Jones G et al and the Bellagio
Child Survival Group. Lancet 2003; 362:65-71; and: “WHO
estimates of the causes of death in children” Bryce J et al
and the WHO Child Health Epidemiology Reference Group.
Lancet 2005; 365: 1147-52.

4. Violations of the the International Code of Marketing of Breastmilk
Substitutes, Taylor A.: BMJ, 11 April 1998:316:1117-1122.

5. Breaking the Rules, Stretching the Rules 2004; IBFAN-ICDC
Penang.

6. State of the Code by Country 2006 and State of the Code by
Company 2004; IBFAN-ICDC Penang 2004.

7. Breastfeeding and the use of human milk, American Academy of
Pediatrics. Pediatrics 2005; 115: 496-506.

8. Legal loophole allows ‘banned’ advertising, UNICEF UK,

19 September 2005
http://www.unicef.org.uk/press/news_detail.asp?news_id=527

9. Articles about conflict of interest:

- Dana J and Loewenstein G. A social science perspective on
gifts to physicians from industry. JAMA 2003; 290: 252-255.

- Brennan TA et al. Health industry practices that create conflicts
of interest. JAMA 2006, 295:429-433.

- www.nofreelunch.org

10. Political will and the promotion of breastfeeding, Palmer G and
Costello A. Ind J Ped. 2003; 40:701-3

11. FAO/WHO Expert Meeting on Enterobacter sakazakii and
Salmonella in Powdered Infant Formula, May 2005

12. WHO, UNICEF, UNFPA,UNAIDS, HIV and infant feeding:
Guidelines for decision-makers, 2003. WHO, UNICEF, UNFPA,
UNAIDS, World Bank, UNHCR, WFP, FAO, IAEA, HIV and infant
feeding: Framework for priority action. Geneva, 2003.

13. Look What They’re Doing! Marketing Trends: an IBFAN summary
by theme, IBFAN-ICDC 2001, five pamphlets.

14. Standard IBFAN Monitoring (SIM) manual and forms. How to
monitor compliance with the International Code, IBFAN-ICDC
2004.

15. Complying with the Code? How the Code applies to
manufacturers and distributors of infant foods. IBFAN 1998.

16. The Code Handbook, 2nd edition. A Guide to Implementing the
International Code of Marketing of Breastmilk Substitutes, IBFAN-
ICDC, 2005 (295 pages).

17. The Code in Cartoons, IBFAN-ICDC, Penang, May 2006.
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For more information on Code documentation, training and monitoring, contact:

International Code Documentation Centre (ICDC)

c/o IBFAN Penang, P.O. Box 19, 10700 Penang, Malaysia

Tel: 604-890 5799 « Fax: 604-890 7291 + Email: ibfanpg@tm.net.my « Website: www.ibfan.org

This project is funded by the Dutch Ministry of Foreign Affairs (DGIS).

The World Alliance for Breastfeeding Action (WABA) is a global network of individuals and
organisations concerned with the protection, promotion and support of breastfeeding worldwide
based on the Innocenti Declaration, the Ten Links for Nurturing the Future and the WHO/UNICEF
Global Strategy on Infant and Young Child Feeding. Its core partners are the International Baby
Food Action Network (IBFAN), La Leche League International (LLLI), International Lactation
Consultant Association (ILCA), Wellstart International, Academy of Breastfeeding Medicine
(ABM) and LINKAGES. WABA is in consultative status with the United Nations Children’s Fund
(UNICEF) and an NGO in Special Consultative Status with the Economic and Social Council of
the United Nations (ECOSOC).
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of India (BPNI) www.lalecheleague.org
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Fax: 91-11-2731 5606

INFACT Canada
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Canada
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Association (ABA)
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Development Officer PINDA

c/o Christine Quested
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Your local contact:

WABA does not accept sponsorship of any kind from companies producing breastmilk
substitutes, related equipment and complementary foods. WABA encourages all
participants of World Breastfeeding Week to respect and follow this ethical position.




